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Unit 1 Daily Life / Unit2 Places
Listening : HE/\F-VDIEIE. 951%%&
Reading : @i, YV I WI\wt-Y (L)

Unit 3 People / Unit4 Travel
Listening : &mATZR Y &KIF, #% BiE. WHEERIX, IRT IV TOREE
Reading : K&, Y 7W/Nwt—Y (E-mail) | BIFROH., HLAX-I, L&
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Unit 5 Business / Unit6 Office
Listening : {3 A&, iEi%F'EJBK EFEIR S, FX, Fax. BT HEHE
Reading : B1ZAOM. MUt —T (AT, E-mail) | BIBF. EfzA. YV IVINvt-I (Frybh)

Unit 7 Technology / Unit8 Personnel
Listening : £k & 251 TMEERISL. IZ).J_«(_’T'j/X KBTI, Kuaz'C(DTTU/Z
Reading : BE&ME. YT/ t—Y (E-mail, Web 1) | Bl YUy t-Y GREEE)

Unit9 Management / Unit 10 Purchasing
Listening : 35ATICBE T 2= EE. 75%1‘&55?“577"7/1 Y3YEVITOREE. '_H{K
Reading : s, YV IIWI\yvtE-I (EATFIVA Fryb) BT E-T (L~ LY~b, E-mail)

Unit 11 Finances / Unit12 Media

Listening : $%(ICBET25EE. BEHIR. ATA7(CEITER5E, Z1-R

Reading : Bl YWy t-Y (E-mail. REE) . YVIIWN\vt-Y GrERSE)
Unit 13 Entertainment / Unit 14 Health

Listening @ #RZ(CBIT B REE. 'f/\/l*O)i%l] B COREE. AHY-LADT IV
Reading : 1B, YV II\yt—Y (E-mail)

Unit 15 Restaurants

Listening : EREJEICEIT =58, LANIYOER

Reading : &, NUTIWN\vE-J (IEEAHK. E-mail, WebY 1 +)
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